
Why Digital Content  
Marketing Matters for 
Channel Marketers



Content Marketing Platform For Complete Campaign

Most channel partners do not have marketing resources and, as a result, rarely use 
content marketing as part of their lead generation efforts. At most, they may have 
technical blogs or a social media program. But effective content marketing requires 
a holistic approach, and the best way to achieve this is with a Channel Marketing 
Automation platform that incorporates all the relevant content and integrated marketing 
tools for a complete campaign.

The key requirement 
to stimulate partner 
marketing efforts is for 
an integrated platform 
that distributors, 
resellers and IT solution 
providers can use 
without spending too 
much time or money
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In situations of high demand and low competition, content 
marketing is not essential. The market will come to you as long 
as you are able to provide simple information distribution to 
prospects and customers. But for most areas of IT, this is how 
the world was fifty years ago.

How things have changed! Most markets today are ardently con-
tested by multiple providers. Unless you are a Google with 70% 
market share and a business model built around your monop-
oly as an information enabler, as a technology vendor you will 
need an active content marketing campaign if it is to grow and 
thrive. This means a lot more than just distributing information 
about products and services to existing customers or interested 
prospects. Content marketing is all about creating an active en-
gagement that allows you to remain top of mind with potential 
buyers through a stream of valuable insights and information. 
Easy to say, but hard to do, since not only must compelling con-
tent be created, but you must also control content distribution 
and track its consumption. 

The good news is that over the past decade content market-
ing techniques have improved dramatically with digitization 
of content, and multiple methods of online distribution. As 
consumption of digital content has evolved into a three screens 
experience (mobile, desktop and TV), new content marketing – 
creation and tracking – tools have also emerged allowing the 
vendor/content provider to track consumption patterns, behav-
ior and audience demographics with a high degree of precision. 

Nevertheless, the challenge remains as to how you provide 
a content marketing platform within a channel marketing envi-
ronment. Organizations that sell through a distribution network 
almost invariably find it difficult to provide content market-
ing tools that work efficiently as a channel marketing enabler. 
The key requirement to stimulate partner marketing efforts 
is for an integrated platform that distributors, resellers and IT 
solution providers can use without spending too much time or 
money.

At ZINFI we have dedicated ourselves for the last decade to 
solving this dilemma. Today, our Partner Relationship Manage-
ment (PRM) platform provides a set of integrated channel mar-
keting tools, including search, social, landing pages, events, web 
syndication, and more, that not only allows a vendor organi-
zation to provide digital marketing content to their channel 
partners, but also enables IT solution providers with no mar-
keting expertise to get the attention of hundreds or thousands 
of buyers, using just a few clicks. Leveraging a complete set 
of integrated content marketing tools is is a completely revo-
lutionary and highly successful approach in channel marketing 
today. More and more IT vendor customers are adopting ZINFI’s 
PRM platform as a way to enable their channel and drive ROI up 
substantially. 
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